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Content Marketing With YouTube Shorts

YouTube has faced significant competition from TikTok, Instagram and
other platforms recently, but the launch of YouTube Shorts has been a
major success.

Comprising short videos of just 60 seconds or less, marketers can add captions, sound and
edits straight from their cell phone — no desktop apps or editing software necessary. On the
YouTube platform, Shorts have their own dedicated feed and Shorts are featured on YouTube’s
home page AND directly on Google search results.

In this Business Guide, we consider why you should be using YouTube Shorts and provide some
ideas on how to develop them for your hospitality business.

WHY USE YOUTUBE SHORTS?

The publishing of short videos can act as promotional material for longer, more in-depth YouTube
videos. You can share highlights and key brand/product or service information in a snippet form to
drive viewers to view longer videos on your channel.

The use of short, sharp messaging will encourage views and potential client engagement, and there
are several key elements to consider:

1. Repurpose your existing content:

If you already have a YouTube channel, consider editing existing videos into shorts, repost and
provide a call to action to click and view the longer video content you already have.

You can also create Shorts from existing blog content, the latest news, event information or answer
an FAQ - driving viewers to your website FAQ page.

2. Show a quick behind-the-scenes introduction to your brand/business/resort:

In terms of brand awareness, Shorts offer an ideal opportunity to introduce key staff, product
promotions, the latest news and perhaps your resort arrival and reception area.



These non-promotional options help you establish your authority and differentiate you from your
competitors.

3. How-to videos:
How-to videos are some of the most searched-for content on YouTube and Google.

Consider what educational content you can provide within 60 seconds, and where appropriate,
launch a series of Shorts on a common theme.

4. Frequently Asked Questions:

Answering common questions from your potential clients is an excellent way to create views
engagement and add to your brand awareness and reputation.

You can provide a short 60-second summary and provide a call-to-action click-through to longer
video answers on your channel or on your website FAQ page.

5. Consider trends:

As YouTube Shorts are relatively quick and easy to create, you should implement a process to
follow the latest news and trends in your sector.

You can then take a trending topic relevant to you and your business and post your take on that
content. The Inside Hospitality Solutions team recommends that you also add a post on your
website relevant to that trend and use the short to drive more website traffic.

Again, brand awareness and reputation will both be increased.
6. Consider humour:

Short videos that create a smile or a laugh are excellent brand promotion opportunities, delivering a
more human and less formal message.

The vast majority of viral Shorts are those that make the viewer laugh. However, we recommend
that, to encourage YouTube channel subscribers, your humour content should be closely aligned to
your product, service or sector.

7. Tell your brand story:

People buy from people! Telling your brand story and mentioning the people behind your brand will
create familiarity and engagement.

You can also showcase new subscribers to your channel, new customer acquisitions, new staff
members or staff news/anniversaries and more.

8. Share customer reviews and testimonials:

Nothing promotes your brand better than customer success stories. Your customers can create a
review or testimonial using Shorts, and you can promote the content via your YouTube channel.

Viewing a ‘real’ customer on short videos is a very powerful endorsement.



SHORTS SUMMARY

YouTubeSShorts can help your brand visibility and awareness, your Google Search Optimisation
(SEO) and drive quick positive results.

You should use analytics to measure views, view time, click through and engagement.

If it’s working — rinse and repeat! If not, review your content tone, style and messaging.

REQUIRE VIDEO AND YOUTUBE SHORTS ASSISTANCE?

Looking for help? The IHS Marketing Team can provide support for all your marketing needs,
including video development, website and social media audits, research and analysis, actions and
activity.

Visit the www.insidehs.com/dailyupdate page for more information. Follow Inside Hospitality
Solutions on LinkedIn and subscribe to our monthly newsletter.
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