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Improving Your Visibility On LinkedIn

Anyone in business should be using LinkedIn. Fact. Sadly, many
hospitality sales and marketing professionals ignore this amazing
business networking channel. And worse, many with a LinkedIn profile
use a set-and-forget strategy.

In this Business Guide, we look at how you can get more from your LinkedIn profile.

THE IMPORTANCE OF KEYWORDS

Top Tip: LinkedIn is a SEARCH ENGINE just like Bing, Google, etc., but with more targeting
options for you to find your prospective clients.

Just as you “optimize” your website for search engines, you can optimize your LinkedIn profile (both
your personal profile and company page) to improve your chances of being found.

The LinkedIn algorithm will assess your profile content (video, posts, etc.), and where you gain likes,
shares and comments, you will attract greater visibility in the news feed AND directly to your
followers and connections.

Just like other search engines, the LinkedIn search system starts with keywords, and your profile is
the ideal opportunity to promote your relevance and authority for those search terms.

COMPLETE EVERY PART OF YOUR PROFILE

Top Tip: Make sure you have an ALL-STAR 100% complete profile and engage with your network
or post regularly for maximum visibility.

V/ People buy from people, and just like any other networking event, putting a face to the name is
very important to start any business relationship.

Top Tip: Use a high-quality professional profile photo, head and shoulders, face clearly visible
without background distractions.

 Consider your profile page as your personal brand website page, and first impressions count!



Top Tip: Use a background photo or image that visually promotes you, your brand, your logo, your
products or services, your keywords, or whatever is most relevant for the viewer.

V/ Write a compelling and informative headline, not just your job title!

 Your contact section is overlooked, but a superb opportunity to promote contact with your target
audience.

/ Make sure you have a personalised LinkedIn profile address — check out IHS President Rich
Paliwoda’s profile at linkedin.com/in/richpaliwoda.

 Include your website address, your email address and your telephone number. Make it easy for
your potential clients to contact you!

 Enhance your networking visibility and opportunities using the About section. THIS IS NOT A
RESUME.

 Use a headline that demonstrates who you are, what you do, who for and why clients should work
with you.

/ Complete further details in bullet point format, easy-to-scan-read text including target keywords
and a closing call-to-action. Consider adding your contact details again.

Top Tip: Remember to write naturally, perhaps as you would speak and don’t overuse keywords.

ADD CONTENT AND MONITOR RESPONSE

Content is still king when it comes to LinkedIn. Indeed, LinkedIn can be considered a key element of
your digital marketing strategy as a highly targeted content distribution platform.

Test and review your content posts. Will your audience prefer word posts, images, videos, or
infographics? Consider re-purposing existing blog content, but remember that video remains the
content style that receives the highest engagement.

Top Tip: Try to refrain from a direct sales approach and offer industry insights and product or
service updates. Educate, inform and engage.

BE CONSISTENTLY ACTIVE ON THE PLATFORM

A LinkedIn strategy is not all about your personal profile.

Log in regularly and engage with your network, comment on their posts, add value to discussions,
share and tag relevant content and stay active on the platform.

LINKEDIN CAN HELP WITH ALL YOUR SEO ACTIVITIES
Remember we mentioned that LinkedIn is a search engine?

Well, even better, LinkedIn content is often indexed by search engines, especially where keywords
and phrases are included. Your content on LinkedIn can also benefit your business brand search
engine optimisation (SEO).



USE THESE TIPS FOR YOUR COMPANY PAGE

Many of the points above can also be adapted for use within your company profile pages, becoming
an ideal LinkedIn opportunity to promote your business, brand, product and services.

REQUIRE LINKEDIN ASSISTANCE?

Looking for help with your LinkedIn profile or target audience research strategies? The IHS
Marketing Team can provide support for all your marketing needs, including video development,
website and social media audits, research and analysis, actions and activity.

Visit the www.insidehs.com/dailyupdate page for more information. Follow Inside Hospitality
Solutions on LinkedIn and subscribe to our monthly newsletter.
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