
HOW TO POPULATE YOUR CONTENT CALENDAR

Looking for inspiration? Here are some great ideas for your content marketing calendar:
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How To Plan & Generate Content Ideas  
At IHS Marketing, we understand the challenges that arise when faced 
with a blank page for content creation. We've already delved into 
essential aspects like keyword research, tone of voice, style, and brand 
messaging. We've explored various content distribution channels, 
including text, images, and video.

Yet, even with a solid foundation in place, many businesses encounter a common roadblock: 
what comes next? How do you maintain the initial momentum and consistently generate fresh, 
engaging content?

This is where the importance of a Content Marketing Calendar becomes evident. It's the tool 
that will keep your content creation efforts on track, ensuring a steady stream of valuable, on-
brand content for your audience. In this guide, we'll walk you through the ins and outs of content 
calendars and how to use them effectively to elevate your content marketing game.

How-to/educational/informative posts to establish the authority of your brand 
Latest news/industry sector-specific news
Product updates 
List posts: Top 5, 10, 15 advice
Product or service comparison 
Brand profile/team profile/introduction posts
Your brand/business story
Case studies and reviews
Client profile posts
Problem-solving posts relating to a specific identified client issues
Myth-busting clarity posts
Sector-specific research posts 
Frequently Asked Questions Posts



CONTENT RE-PURPOSING

Continually creating content in all formats can seem daunting at the outset. Try reviewing your 
existing content and, where the theme, topic or message is still relevant, update it into a new post. 
For example:

CONTENT SCHEDULING

Content that you create, where the message will stand the test of time, can be scheduled within 
your content calendar for future re-posting.

Pre-population of your calendar will save significant time and effort in the future. So set time aside 
each week to add to your content marketing calendar, make amends and create the content.

CONTENT ANALYTICS

Without a doubt, content marketing takes time, effort, resources and management.

More importantly, measurement of the results is a key element that is often haphazard or dismissed 
completely. Knowing which content works allows you to concentrate effort:

Trending topic posts
Interviews with key sector influencers or, better still, satisfied clients
Checklists or cheat sheets 
Ultimate guide to a key sector issue
Beginners guide, advanced guide
Explainer post
Infographics 
Surveys and polls 
Humour 
Course or raining series 
Contests or prize draw competitions
Webinars/event/conference/exhibition news 
Share presentations 
Share whitepapers
Future prediction posts
Video list linking to YouTube channel or website 
Direct sales promotion post

A blog post can be transformed into a video or social media post.
Frequently Asked Questions content can form daily social media posts.
Explainer content can transition into a series of posts. 

What style
What tone
What format

Word 
Image
Video 

What channel



Analyse your results and understand the key areas on which to focus your ongoing efforts.

Looking for help? The IHS Marketing Team can provide support for all your marketing needs, 
including website and social media audits, content planning and creation, research and analysis, 
actions and activity.

Visit the www.insidehs.com/dailyupdate page for more information. Follow Inside Hospitality 
Solutions on LinkedIn and subscribe to our monthly newsletter.
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