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The Basics Of Blogging

The basics of creating and publishing a blog post to your website. Many
people tasked with the creation of blog posts suffer from blank page
syndrome - what to write, on what topic, how long, in what format, how
to schedule and more.

The solution is planning and developing a blog creation and publishing process. This will not

only provide future time-saving benefits but also result in higher quality and professional content
production.

In this Daily Business Guide, the IHS Marketing team shares the basics for regularly blogging
content on your website.

THE BASICS OF REGULAR AND CONSISTENT BLOGGING

Do you have or can you add a blog post or news section to your website? If so, you need to address
the following questions:

e Can you create a template for brand continuity within your blog posts?

e Have you conducted keyword research to identify content topics?

e Have you considered Latent Semantic Indexing (LSI) to find words or phrases closely related to
your target keywords?

Have you reviewed your clients’ frequently asked questions so you can publish the answers?
Have you or do you need to create a brand post logo?

Can you create a compelling headline to encourage readers?

Does your post cover the most important elements of the topic?

Does your post educate, inform and add value to the reader?

Are you writing for the reader?

Are you demonstrating your Experience, Expertise, Authority and Trust (E-E-A-T)

Have you included a clear call to action?

Can you include post links to your other website pages or external sources?

Have you created a content and publishing calendar/schedule?

Have you a review and moderation system in place before posting?



Once you are clear on your brand messaging and creation/publishing process, you can plan to
implement all of the above.

PLANNING, CREATION AND PUBLISHING

A great starting point is to simply type your keywords or topic into Google and review the search
results. This will also tell you:

e Is your business visible?

e Are your competitors more visible than you?

e What headlines do they use?

e What topics, themes or FAQs are listed?

The “people also ask” feature on Google can also display search topics that your potential
customers have already searched for.

And you can use Google Search Console to review your own website analytics for popular topics.
Can you use those phrases in your content? Review the results and create better content!
There are many available options to help you research and create quality blog posts.

An Al blog post generator

ChatGPT and other Al content generator tools
Keyword research/generator tools

Headline analyser and generator tools
Grammar and spell check tools

SETTING YOUR FOUNDATIONS

As great as your blog content may be, you also need to consider where it will be placed. The most
obvious location for your blog post is your website under a blog or news section and listed under
your website navigation menu.

Where your website is hosted can impact your blog performance. Page load speed, SEO
performance and security are major factors of your hosting platform.

Many websites use WordPress, and that offers a straightforward way to upload a blog. Simply log in
to the WordPress Admin Dashboard, select POSTS and ADD NEW, then upload your blog.

REQUIRE BLOGGING ASSISTANCE?

Looking for help? The IHS Marketing Team can provide support for all your marketing needs,
including content creation, video development, website and social media audits, research and
analysis, actions and activity.

Visit the www.insidehs.com/dailyupdate page for more information. Follow Inside Hospitality
Solutions on LinkedIn and subscribe to our monthly newsletter.



http://www.insidehs.com/dailyupdate
https://www.linkedin.com/company/inside-hospitality-solutions
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