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Tips for YouTube Marketing & Optimization

YouTube is, without a doubt, a massive potential marketing channel for
any brand. Yet, with millions of views, your video marketing strategy
should be about being seen by your target audience of clients,
specifically those interested in your content and services.

YouTube is owned by Google and currently ranks as the No. 2 top search engine. YouTube
videos, therefore, offer an excellent distribution channel for your brand message that also
enhances your SEO (Search Engine Optimisation) authority and performance.

Many businesses are satisfied with creating and uploading videos to YouTube and then sharing
them on social media or embedding the video on their website. However, YouTube optimization
offers so much more than that.

WHAT IS YOUTUBE OPTIMIZATION?

The IHS Marketing team understand the time pressure and constraints on internal marketing
teams; however, with a prepared video marketing strategy, you can greatly improve your visibility
and video views.

YOUTUBE'S SEARCH ALGORITHM
YouTube’s search algorithm reviews various types of viewer trends:

What type of video is most watched (or ignored) and view click and play stats
The length of viewing time is vitally important

How quickly views increase on newly posted videos

How often videos are uploaded to your channel

Importantly, the number of likes, dislikes, shares and comments

User metrics that reflect interest and engagement are paramount to your success.



10 TIPS FOR IMPROVING YOUTUBE VIDEO RANKINGS

1 Research your audience target keywords:

A simple research option is to use YouTube’s own Search Suggest feature or Google search. You
can also review your competitors’ keywords and descriptions.

Consider identifying keywords and long-search term phrases with lower traffic to help you stand out
and quickly build brand reputation and viewers.

2 Select a compelling video title:

You have a maximum of 100 title characters, but keep titles to around 60 characters and include
target keywords in the title wherever possible.

3 Use video descriptions to target keywords and attract clicks:

You have 1,000 words for your description. However, only the first two or three lines of text (100
characters) will be immediately visible when they land on your video,

The rest of the description can be used to include further mention of keywords and some
compelling copy to encourage people to view the video.

4 Choose relevant video categories:

Once uploaded, videos can be categorised using advanced settings. Adding categories allows you
to group your video with similar content in different playlists and provides greater exposure.

5 Use tags to target keywords:
When you upload a video to YouTube, you can tag it with relevant keywords.
Top Tip: Aim for a mix of common and long-tail keywords which relate to your video.
6 Add subtitles, captions and transcripts to improve accessibility:
Your video accessibility offers views from a wider audience and aids search engine indexing.
Top Tip: If you have a main keyword — say it in the video!
7 Promote additional content with cards and end screens:

YouTube cards can be used to promote your other YouTube content, add polls, or add links to direct
viewers to your site,

End screens are shown at the end of videos and contain similar information. They can be used to
promote landing pages, watch your next videos and add a professional look and feel to your videos.

8 Encourage likes, comments and subscribes:

Likes and comments indicate engagement with your videos. Building up your subscriber numbers
will positively impact rankings.


https://www.youtube.com/watch?v=-Sex3r_CNWU&feature=emb_logo

9 Look to create engaging content:

Videos which users find useful will gather more likes, comments and subscribers and will become
more visible over time.

10 Use analytics to improve your videos:
Analytics are key to understanding and improving your video performance.

Metrics, including traffic sources and impressions, watch time, and average view duration
engagement metrics, are all key to your video marketing strategy.

Note: We will cover Video shorts in a future post.

REQUIRE VIDEO AND YOUTUBE ASSISTANCE?

Looking for help? The IHS Marketing Team can provide support for all your marketing needs,
including video development, website and social media audits, research and analysis, actions and
activity.

Visit the www.insidehs.com/dailyupdate page for more information. Follow Inside Hospitality
Solutions on LinkedIn and subscribe to our monthly newsletter.
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