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What Is Hospitality Content Marketing?

Content is the driving force for customer interaction and should be
designed to deliver website visitors, improve brand image and authority,
increase social media engagement and drive sales opportunities.

All forms of content must be informative, educative, and designed to generate interest,
engagement, website visitors, and sales via your website pages, images, videos, blog posts,
social media, search optimisation, and more.

Everyone involved in content marketing must plan and create educational content. Marketers
are responsible for the development of strategy, implementing creation and content production,
tracking analytics, and ongoing maintenance and optimisation.

BENEFITS OF CONTENT MARKETING

Designed to attract potential customer visitors

Create positive engagement with customer visitors

Create more sales lead opportunities

Develop your brand authority and visibility

Establish your E-E-A-T — Expertise, Experience, Authority and Trust

THE TOP CONTENT PLATFORMS

Video continues to lead the way as the top-performing content option, and engagement with
YouTube Shorts, in particular, is growing rapidly.

Articles designated as short-form, i.e., a summary of a specific topic, lead to more in-depth content
via call-to-action links.

Long-form content posts, case studies and success stories may have lower initial visibility.
However, they do develop greater engagement by confirming your E-E-A-T status.

Articles and blog post content should include the following:



How to’s

FAQ’s

List (top 5, 10 etc.)
Infographics
Checklists

Top Tip: Remember to be human! Yes, you may want thousands of views of your content, but each
visitor is just one person reading your content at that time. Write as you would speak, remove, or, if
necessary, explain technical jargon in layman'’s terms. Write for the reader!

STRATEGY & PLANNING

The starting point of any content marketing campaign. You'll need to know what you'd like to achieve
to plan the route to succeed.

e What internal or external resources will you require?
e What budget can you allocate?

e What is the ROI objective?

e What is performing well for your competitors?

Research and identify the best content (words, images, video), the most relevant platform (website,
social media, YouTube, etc.) and where you’ll achieve the best visibility with your customers.

Top Tip: Remember you are writing for your potential customer readers. DO NOT create a vanity
project that is all about you. Deliver content your customers will find interesting, informative,
engaging and educational.

Create a content planning schedule and timelines and be very clear on creation,
moderation, publishing and analysis responsibilities.

REMEMBER TO REVIEW

e How many people have viewed your content
e Which platform generated the most engagement
e How effective is your contact response process

MONITOR YOUR COMPETITORS

e What content are they publishing and where?
e Can you learn from, adapt and do better?

WHAT ABOUT Al PLATFORMS LIKE CHATGPT?

The use of Al content production continues to evolve. The IHS team will dedicate a future daily
download to specifically address the use of Al content in the Hospitality industry.

We will also address the creation of PR, Podcasts, Whitepapers, eBooks and more.

Visit the www.insidehs.com/dailyupdate page for more information. Follow Inside Hospitality
Solutions on LinkedIn and subscribe to our monthly newsletter.



http://www.insidehs.com/dailyupdate
https://www.linkedin.com/company/inside-hospitality-solutions
https://www.linkedin.com/newsletters/6959961381630582784/

Looking for help? The IHS Marketing Team can provide support for all your marketing needs,
including website and social media audits, research and analysis, actions and activity.
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