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What Is A Content Marketing Strategy?

Content is King! It might be a cliche, but that statement remains true
and relevant today.

In our digital world, the way we consume news, articles, videos, and images depends on the
platform we use: YouTube, blogs, websites, TikTok, Instagram, Facebook, email and X (Twitter).

Digital marketing includes technical aspects that require knowledge and experience, yet content
still remains the key driver of online success. The ability to create excellent content requires skill,
expertise and planning.

Creating a content marketing strategy aligned with your business and sales generation
objectives is the first step.

BEGINNING YOUR CONTENT MARKETING STRATEGY

A content marketing strategy is your roadmap for creating and planning the management of your
content. Content marketing is your system of creating and distributing client-valuable content to
your target audience.

Generate your company’s tone of voice, content style, and messaging that presents your business
as the go-to authority for your clients. Brand awareness, lead generation, and client retention all aid
your client engagement.

TIME TO DECIDE - ARE YOU?

Formal, conversational or light-hearted?

Educational, informational, and inspiring?

Story-tellers or focused on direct sales?

Going to use words, images, videos, presentations, or infographics?

Presenting case studies, organising event marketing, or promoting special offers?
Using a multi-channel distribution approach?



REVIEW YOUR CURRENT CONTENT ACTIVITY AND PERFORMANCE

A great starting point which is often missed by many businesses.

MAKE TIME TO RESEARCH YOUR CLIENTS

What platforms will work best to distribute your content message?

Is there a best time/day to publish?

What is the most appropriate response/contact process?

Do you need to offer multi-lingual translation content?

Have you considered SEO, Keywords, calls to action, and specific landing pages?

HOW TO DEVELOP A CONTENT MARKETING STRATEGY

Successful content marketing relies on planning and coordination. Do you have the in-house
expertise to?

Research and create a target plan.

Create a publishing calendar schedule.

Create the content: words, images, video, etc.

Manage and moderate pre-publishing.

Measure and analyse views, engagement, sales leads, etc.

Create content consistency — quantity or quality, style, tone, brand image.

The end goal is NOT to create great content. It is to create great content that achieves your
objectives and sales. You must provide key messaging and value to your target audience.

Being the process with:

Research — Decide the audience, messaging, keywords, and platforms.
Planning - Who will create, schedule, implement, and measure?

Creation — Who will have internal responsibility, expertise, time and focus?
Moderation — Who will review and confirm?

Publishing - Which platforms and channels?

Measuring — Who will manage analytics and reporting?

Your content marketing strategy must be flexible to replicate success and accommodate
new opportunities as they arise.

From the outset, be clear that your strategy will need a regular review. It will evolve, it will change,
and remember, no strategy is perfect!

REQUIRE CONTENT MARKETING STRATEGY ASSISTANCE?

Looking for help? The IHS Marketing Team can provide support for all your marketing needs,

including strategy development, website and social media audits, research and analysis, actions
and activity.

Visit the www.insidehs.com/dailyupdate page for more information. Follow Inside Hospitality
Solutions on LinkedIn and subscribe to our monthly newsletter.



http://www.insidehs.com/dailyupdate
https://www.linkedin.com/company/inside-hospitality-solutions
https://www.linkedin.com/newsletters/6959961381630582784/
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